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Abstract

“Hospitality Industry”, which is an unfamiliar term in Japan, is increasing its presence in the U.S.
The industry including travel and travel-related industries is expected to play a part in future
economic growth in the U.S.

A study on Marketing Paradigm has shifted from “Stimulus-Response” to “Exchange” and now to
“Relationship”, and the ranges of the subject and the object are also expanded to non-profit
organizations, and general stakeholders respectively. In the course of the shifts, some companies
have deceived consumers or caused harmful effects on societies.

In this paper, I discuss an expanded relational concept including relations with society and
environment and formulation of the relational concept irrespective of continuous or discrete

strategy.
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